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Value Retailer Targeting Middle & Lower-middle Income Group

Vishal Mega Mart Ltd. (VMML) is a one-stop destination for middle- and
lower-middle-income India. The company offers products across three
major categories, i.e., apparel (sales mix of 45%), general merchandise

(sales mix of 28%), and fast-moving consumer goods (sales mix of 27%),  Total No. of shares offered (cr.) 102.6
through a pan-India network of 645 stores. Post Issue No. of shares (cr) 450.9
Face Value 310
¢ The total addressable market for aspirational retail in India is ¥68-72 trillion pjq | ot 190 Shares
(US$ 820-870 billion) for CY2023, and is expected to be ¥104-112 trillion (US$  \inimum application for retail 14820
1,250-1,350 billion) by CY2028, growing at a CAGR of 9%. (Source: Redseer (upper price band for 1 lot) ’
Report) Maximum application for retail % 192 660
¢ Vishal’s revenue grew from ¥5,588¢r in FY22 to ¥8,911cr in FY24 with a CAGR  (upper price band for 13 lot) ’
of 26.3%, primarily due to an increase in revenue from existing and new Listing BSE,NSE
stores. The number of stores has increased to 611 at a CAGR of 10% during the Kotak Mahindra Capital Company
. Limited ,ICICI Securities Limited ,
same period. Intensive Fiscal Services Private
¢ The company’s EBITDA grew from ¥803cr in FY22 to ¥1,248cr in FY24 with a  L¢ad Managers tfm!md ; Jefferies India Private
imited , J.P. Morgan India Private
CAGR of 24.7%. PAT increased to ¥462cr, reflecting a CAGR of 51.2% over the Limited ,Morgan Stanley India
FY22-24 period. Company Private Limited
Regist KFin Technologies Limited
¢ Inventory days have reduced from 71 days in FY22 to 60 days for the six-month egisirar i Technologies Hmite
period ended September 30, 2024.
| i i Rs.
¢ Al stores of Vishal Mega Mart are operated on a leasehold basis; this model
allows them to roll out new stores with optimal upfront investment and deliver "esh Issue 0
short payback periods on per-store investment. OFS 8,000
¢ VMML curates a diverse range of merchandize through a portfolio of its own 0t ISsue St
brands (72% in FY24) and third-party brands (28%) to fulfil the aspirational ~RUGEALLILIECD] ACHETD BT
and daily needs of consumers. Promoter & Promo. Group. 98.8 76.0
. . . Public & others 1.2 24.0
¢ At the upper price band of Rs.78, VMML is trading at a P/E of 69x on FY25
. . . . . . Total 100.0 100.0
earnings (annualized), which appears fairly priced compared to its peers and — .
factoring its high growth. Considering positive industry growth opportunities, Isse stiucture Allceatiomizs) Sleals ol
L i . . Retail 35 2,800
expected rise in demand, healthy store additions, and presence in the online o
channel, we assign a “Subscribe” rating on a medium- to long-term basis o 15 1,200
’ ’ QB 50 4,000
Total 100 8,000
Purpose of IPO Y.E March (Rs cr) Consol. FY23 FY24
The IPO consists of offer-for-sale (OFS) of Rs 8,000cr. The proposed offer is entirely an Sales , 7,586 89119 50325
OFS of shares by promoter Samayat Services LLP, with no fresh issue of equity shares. The Growth YoY(%) 358 17.5 19.3
object of the Offer is to achieve the benefits of listing the equity shares on the stock ex-  EBITDA 10212 12488  668.1
changes. Since the IPO is entirely an OFS, the company will not receive any funds from the  Margin(%) 13.5 14 13.3
issue and the proceeds will go to the selling shareholder. PAT Adj. 322 462.4 2543
Key Risks Growth (%) 59.1 43.6 -
_ _ _ _ _ EPS 07 1.0 06
¢ Relies entirely on third-party vendors for product manufacturing, ensuring they
g . . P/E (x) 109.2 76.1 69.0*
meet specified quality, design, and standards.
o _ . EV/EBITDA (x) 35.8 29.3 27.4
¢ Asignificant portion of revenue comes from stores in Uttar Pradesh, Karnataka, ROE (%) 6.2 8.2 43
and Assam.
*Annualised.
Peer Valuation
Company MCap(Zcr) Sales (¥cr) EBITDA(%) PAT(%) EPSR) RoE(%) Mcap/Sales(x) P/E(x) EV/EBITDA(x)  P/BV(x) cMP
Vishal Mega Mart Ltd. 35,168 8,912 14.01 5.2 1.0 8.2 3.9 76.1 29.3 6.3 78
Avenue Supermarts Ltd 2,47,640 50,669 8.1 5.0 38.7 14.6 4.9 98.3 .7 13.2 3,806
Trent Ltd 2,483,839  12,368.5 15.5 12.0 25.3 44.6 20.1 276.7 105.3 56 7,000

Issue Details

Date of opening December 11, 2024

Date of closing December 13, 2024

Source: Geojit Research, Bloomberg; Valuations of Vishal Mart are based on upper end of the price band (post issue), Financials as per FY24 consolidated.
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Business Description

Vishal Mega Mart is a prominent retail chain in India, catering primarily to middle and lower-middle-income consumers. The company’s product
assortment and consumer-centric approach aims to fulfil the daily and aspirational requirements of the consumers with a focus on variety, afforda-
bility, quality and convenience. Products sold at Vishal Mega Mart stores are either manufactured for them by vendors located across India or
sourced from select third-party brands. Vishal Mega Mart offers a wide variety of products, including apparel, general merchandise, and fast-moving
consumer goods (FMCG).

¢ Apparel: Apparel category comprises exclusively of own brands with a range of apparel for all members of a family. The product portfolio in-
cludes product ranges across t-shirts, shirts, denim, athletic and leisure wear, night wear, innerwear, western wear, formal wear, and ethnic
wear for men, women, children, and infants.

¢ General merchandize category : The company’s general merchandize category comprises own brand and third party brand products ranging
across home appliances, crockery and utensils, home products and furnishings, toys, stationery, travel products and footwear, among others

¢ Fast-Moving Consumer Goods : The fast-moving consumer goods category comprises own and third party brand products across the pack-
aged food, staples and non-food categories. Within this category, the company offer food products such as biscuits, savoury snacks
(namkeen), noodles, tea, coffee, staples such as mustard oil, soya oil, clarified butter (desi ghee) and spices, and non-food products such as
baby diapers, hair oil, sanitary pads and handwash, among others.

The table below sets out revenue from sale of products for apparel, general merchandise and fast-moving consumer goods, for the period/ years

indicated:
Six months period Six months period
ended September 30, | ended September 30, | Financial Year 2024 | Financial Year 2023 | Financial Year 2022
2024 2023
Particulars (% of (% of (% of (% of (% of
(Tin revenue (Tin revenue (Tin revenue (Tin revenue (Tin revenue
million) Sfrom million) Sfrom million) Srom million) million) Sfrom
operations)’ operations)’ operations)’ operations)” operations)”
f;l];f:l"“’d”““' 2044849 44.61% | 1860598 |  44.10% | 39.013.21|  4378% | 32.926.84|  43.40%| 25,179.53|  45.06%
Sale of products -
fast-moving consumer | 13,799.44 27.42% | 11,485.02 27.22% | 24.473.09 27.46% | 20,319.62 26.79% | 14,056.87 25.15%
goods
Sale of produets - 14013.70 | 27.85% | 11989.32|  2841%| 25.433.15|  28.54%| 2238346  29.51%| 16493.03|  29.51%
general merchandise
Sale of products
across our three 50,261.63 99.88% | 42,080.32 99.73% | 88,919.45 99.78% | 75,629.92 99.70% | 55,729.43 99.72%
product categories

Source: RHP, Geojit Research

Omni-channel network

Vishal Mega Mart have established a pan-India omnichannel network that comprises (i) offline channel through the physical store network, and (ii) online channel
through Vishal Mega Mart website and mobile application. The offline channel comprises of 645 stores across 414 cities in India and online channel comprises of e-
commerce platforms, which includes the company’s website and mobile application. Through the website and mobile application, consumers can check product availa-
bility at stores nearest to them, and place orders online for delivery or pick-up from the stores.

Revenue distribution from physical store network and online channel (Source RHP)

(< in million)
Six months Six months .

Particulars period ended | period ended Financial Financial Financial

September 30, | September 30, |  Year 2024 Year 2023 Year 2022

2024 2023

Revenye from physical - store 49.741.86 41,849.27 88.330.93 75.424.74 55,721.18
Revenue from online channel
(Vishal Mega Mart website and 519.77 231.05 588.52 205.17 8.25
mobile application) Source: RHP
Total sale of traded goods 50,261.63 42,080.32 88,919.45 75,629.92 55,729.43 |  Geojit Research
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Key strengths

e One stop destination for middle and lower middle income India. Company serves this section of the Indian population through diverse portfolio
of quality, affordable and branded products, fulfilling their daily and aspirational needs.

e Diverse and growing portfolio of own Brands across product categories.
e  Pan-India Presence with a Track Record of Successful Store Growth.

e  Company has implemented technology and systems across operations to identify latest trends, designs and features as well as to place orders
with vendors based on daily sales and demand.

Key strategies

e  Expand Pan-India store network

e Aim to continue to leverage technology to enhance consumer engagement and drive sales.
Industry outlook

The total addressable market for aspirational retail in India is ¥68-72 trillion (US$ 820-870 billion) for calendar year 2023, and is expected to be
$104-112 trillion (US$ 1,250-1,350 billion) by calendar year 2028, growing at a CAGR of 9% (Source: Redseer Report). Within the aspirational retail
market, there has been a consistent shift towards organized retail primarily due to increasing baselines for quality, availability of wider assortment,
better pricing especially in fast-moving consumer goods, denser urban areas, and large whitespace for organized retailers in aspirational retail
(Source: Redseer Report ).

Overall retail market — India GRcaar
(CY2016, CY2018-2013 CY2028P, in T wrillions {USS billions))

2016 2018 Z07% 2020 2021 2022 2023 20Z3F

Source(s): Redseer Research and Analvsis; Note(s): Conversion rate: | USS = 83

Source: RHP, Geojit Research

Promoter and promoter group

The Promoters of the company are Samayat Services LLP and Kedaara Capital Fund Il LLP. Samayat Services is engaged in the business of ware-
housing and transportation services and Kedaara Capital Fund Il LLP is engaged in the business of making operationally oriented investments.

Brief Biographies of directors

Gunender Kapur is the Managing Director and Chief Executive Officer of the Company. He has over 40 years of experience in management and
investment in the consumer and retail sectors. He was appointed to the Board of Directors with effect from September 22, 2020.

Neha Bansal is the Chairperson and Independent Director of the Company. She was appointed to the Board of Directors with effect from February
25, 2022.

Soumya Rajan is the Independent Director of the Company. She has over 29 years of experience in strategy, finance, and operations. She was ap-
pointed to the Board of Directors from May 31, 2024.

Sanjeev Aga is the Non-Executive Director of the Company. He has more than 37 years of experience in management. He was appointed to the
Board of Directors with effect from October 16, 2020.

Nishant Sharma is the Non-Executive Director of the Company. He has more than 20 years of experience in various fields. He was appointed to the
Board of Directors with effect from October 16, 2020.

Manas Tandon is the Non-Executive Director of the Company. He was appointed to the Board of Directors with effect from October 16, 2020.
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CONSOLIDATED FINANCIALS

PROFIT & LOSS BALANCE SHEET
Sales 7,586 8,911.9 5,032.5 Cash 169.1 118.8 220.2
9% change 358 17.5 19.3 Accounts Receivable 42 32 29
EBITDA 1,021.2 1,248.8 668.1 Inventories 1,491 1,465 1,849
% change 27 22 Other Cur. Assets 295.7 356.3 465.6
Depreciation 461.4 517.0 278.8 Investments 35 - 466.9
EBIT 559.8 731.8 389.3 Deff. Tax Assets 216 218.1 229.5
Net Fixed Assets 463 591 626.9
Interest 161.4 143.5 68.4 CWIP 68.5 38.3 35.2
Other Income 449.9 387 209 5428.8
Exceptional items - - - IR fasEE , 5,591.3 55134
PBT 431.2 621.4 341.8 Other Assets 116.8 94.3 115.2
% change 60 44.1 - Total Assets 8,288 8,505 9,551
Tax 109.2 159.0 87.5 Current Liabilities 1,545.8 1,264.9 2,103.4
Tax Rate (%) 25 26 26 Provisions 40.0 49.6 55.5
Reported PAT 322 462.4 254.3 Debt Funds 1,461.4 1,400.4
Adj - - -
A9 Other Fin. Labilities 844 854
Adj. PAT 322 462.4 254.3
9% change 59.1 436 ) Deferred Tax liability - - 8.9
Post issue No. of shares BHO BHO 500 Equity Capital 5,156 5,621.8 5898.9
(cr) : : ’ Reserves & Surplus - - -
Adj EPS (Rs) 0.7 1.0 0.6 Shareholder’s Fund 5156 5621.8 5,895.9
% change 59.1 436 B} Total Liabilities 8,288 8,505 9,551
BVPS (Rs) 11.4 12.5 13.1
CASH FLOW RATIOS
| YEMarch | Fy23 | FY24 | G6MFY25 |
PBT Adj. 431.2 621.4 341.84 EBITDA margin (%) 13.5 14 13.3
Non-operating & non cash
ad. pereing 595 6269 4495 EBIT margin (%) 7.4 8.2 7.7
Changes in W.C (390) (418.2) 300.9 ES‘EP(Q;";“ mgn. (%) s4é2 §§ i;
0 . B .
C.F.Operating 636 830 992 ROCE (%) 6.8 8.3 4.3
Capital expenditure (222.4) (249.4) (118) W.C & Liquidity
Change in investment (954) (1001) (882.95) Receivables (days) 0 1 0
Sale of investment 1,348.1 1,049.3 428.29 'F[‘VG"JIOW(((;’WS)) ‘;g g‘; ‘;3
: ayables (days
Other invest.CF B/ 71 (48.73) Current ratio (x) 13 15 14
C.F - investing 177.3 (130.1) (621.5) Quick ratio (x) 01 0.1 0.4
Issue of equity 37 2.1 = Turnover &Levg.
Issue/repay debt - - - Net asset T.O (x) 17.5 16.9 8.0
Dividends paid = = = Total asset T.O (x) 0.9 1.1 0.6
Other finance.CF (868.2) Int. covge. ratio (x) 3.5 5.1 5.7
o Adj. debt/equity (x) 0.3 0.3 0.2
C.F - Financing (864.5) (658.2) (262.8) Valuation ratios
Change. in cash (51) 41.9 107.7 EV/Sales (x) 4.8 4.1 7.3
Opening Cash 97.2 455 86.96 EV/EBITDA (x) 35.8 29.3 54.7
. 46.2 87.4 194.7 P/E (x) 109.2 76.1 69*
Eosingledsh P/BV (x) 6.8 6.3 6.0

*Annualised.
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DISCLAIMER & DISCLOSURES

Certification

I, Sheen.G, author of this Report, hereby certify that all the views expressed in this research report reflect the personal views about any or all of the
subject issuer or securities. This report has been prepared by the Research Team of Geojit Financial Services Limited, hereinafter referred to as
Geaojit.

For General disclosures and disclaimer: Please Visit : https://www.geojit.com/research-disclosures#fundamental-research

Regulatory Disclosures:

Group companies of Geojit Financial Services Limited are Geojit Technologies Private Limited (Software Solutions provider), Geojit Credits Private
Limited (NBFC), Geojit Investment Limited (financial Services Company ( yet to start operations)), Geojit Techloan Private Ltd( P2P lending (yet to
start operations)), Geojit IFSC Ltd ( a company incorporated under IFSC Regulations( yet to start operations)), Qurum Business Group Geojit Secu-
rities LLC ( a joint venture in Oman engaged in Financial Services ), Barjeel Geoijit Financial Services LLC (a joint venture in UAE engaged in Finan-
cial Services), Aloula Geojit Capital Company (a joint venture in Saudi Arabia (Under Liquidation)) and BBK Geoijit Securities Co. K.S.C.C (a subsidi-
ary in Kuwait-engaged in Financial services ). In the context of the SEBI Regulations on Research Analysts (2014), Geojit affirms that we are a SEBI
registered Research Entity and in the course of the business as a stock market intermediary, we issue research reports /research analysis etc. that
are prepared by the Research Analysts. We also affirm and undertake that no disciplinary action has been taken against us or the Analysts in con-
nection with the business activities.

In compliance with the above mentioned SEBI Regulations, the following additional disclosures are also provided which may be considered by the
reader before making an investment decision:

1. Disclosures regarding Ownership:

Geojit confirms that:

It/its associates have no financial interest or any other material conflict in relation to the subject company (ies) covered herein, at the time of publi-
cation of the research report

It/its associates have no actual beneficial ownership of 1% or more in relation to the subject company (ies) covered herein. at the end of the month
immediately preceding the date of publication of the research report.

Further, the Analyst confirms that:(i) He, his associates and his relatives have no financial interest in the subject company (ies) covered herein, and
they have no other material conflict in the subject company, at the time of publication of the research report (ii) He, his associates and his relatives
have no actual/beneficial ownership of 1% or more in the subject company covered, at the end of the month immediately preceding the date of
publication of the research report

2. Disclosures regarding Compensation:

During the past 12 months, Geojit or its Associates:

(a) Have not received any compensation from the subject company; (b) Have not managed or co-managed public offering of securities for the
subject company (c) Have not received any compensation for investment banking or merchant banking or brokerage services from the subject
company. (d) Have not received any compensation for products or services other than investment banking or merchant banking or brokerage ser-
vices from the subject company (e) Have not received any compensation or other benefits from the subject company or third party in connection
with the research report (f) The subject company is / was not a client during twelve months preceding the date of distribution of the research re-
port.

3. Disclosure by Geojit regarding the compensation paid to its Research Analyst:

Geojit hereby confirms that no part of the compensation paid to the persons employed by it as Research Analysts is based on any specific broker-
age services or transactions pertaining to trading in securities of companies contained in the Research Reports.

4. Disclosure regarding the Research Analyst’s connection with the subject company:
It is affirmed that I, Sheen.G, Research Analyst (s) of Geojit have not served as an officer, director or employee of the subject company

Digitally signed by

5. Disclosure regarding Market Making activity: SHEEN &
. . . . P . SHEEN Date: 2024.12.10
Neither Geoijit/its Analysts have engaged in market making activities for the subject company. 19:50:11 +0530

6. “Registration granted by SEBI, membership of BASL (in case of IAs) and certification from NISM in no way guarantee performance of the inter-
mediary or provide any assurance of returns to investors.”

7. Standard Warning: “Investment in securities market are subject to market risks. Read all the related documents care-
fully before investing.”

Please ensure that you have read the “Risk Disclosure Documents for Capital Market and Derivatives Segments” as prescribed by the Securities
and Exchange Board of India before investing.

Geojit Financial Services Ltd. Registered Office: 34/659-P, Civil Line Road, Padivattom, Kochi-682024, Kerala, India. Phone: +91 484-2901000, Web-
site: www.geojit.com. For investor queries: customercare@geojit.com. Compliance officer: Ms. Indu K. Address: Geojit Financial Services Lim-
ited, 34/659 P, Civil Lane Road, Padivattom, Kochi — 682024; Phone: +91 484-2901367; Email: compliance@geojit.com. For grievances: Grievance
Officer: Mr Nitin K; Address: Geojit Financial Services Limited,34/659 P, Civil Lane Road, Padivattom, Kochi — 682024; Phone: +91 484-2901363;
Email: grievances@geojit.com. Corporate Identity Number: L67120KL1994PLC008403, SEBI Stock Broker Registration No INZ000104737, Research
Entity SEBI Reg No: INH200000345, Investment Adviser SEBI Reg No: INA200002817, Portfolio Manager: INP000003203, Depository Participant: IN
-DP-325-2017, ARN Regn.Nos:0098, IRDA Corporate Agent (Composite) No.: CA0226.
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